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Journal of Media, Communication& Languages is published twice a year by the Faculty of 

Communication and Media Studies, University of Cross River State, P.M.B. 1123, Calabar, 

Nigeria 

Email: jmcl@unicross.edu.ng; jomedcomlanguages@yahoo.com 

Information for contributors 

JMC&L is offered as a forum for the stimulation of intellectual discussion and promotion of 

research in mass media as social organisations, media and society, and journalism, 

communication and mass communication as academic disciplines, as well as their roles in 

society. In addition, the central role of communication technology in the presentation and 

delivery of information in the digital age provides challenging opportunities for media and 

communication scholars to explore the interface of communication, mass media, technology, 

languages and society. Research reports and well-though-out papers in this new, exciting and 

complex areas are welcome. 

Submission: Manuscripts are invited in these areas, typed double-spaced on one side of A4 

paper only, and should be between 4,500 and 7,000 words. Manuscripts should be presented as 

electronic copy in MS Word and sent to the following emails: jmcl@unicross.edu.ng; 

jomedcomlanguages@yahoo.com. 

Abstract: An abstract of between 200 and 300 words should be presented at the beginning of 

page 1. 

 

Author information: To be presented in a cover page, it should show the title of article, 

academic or professional title, university/institution and department of affiliation, and area of 

specialization. 

 

Style: Manuscripts should be rendered in the APA Manual of Style, 7th Edition. In-text citations 

are required. References, not bibliographies, should be listed at the end. 

Examples: 

In-text citations 

The media operate within a field of social forces, according to McQuail (2005). Who 

asserted that, “The general notion that mass communication interposes in some way between 

‘reality’ and our perception and knowledge of it refers to a number of specific processes at 

different levels of analysis” (2005,p.84) 

 

Numbers 

Numbers 1-9 are rendered in words; 10 to infinity should be written in figures. Percentages  

in the text should not be rendered as %, but as percent. However, in tables and 

parenthesis, they should be rendered as %. 
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